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Instruction :

ENGLISH VERSION

What is international marketing ? Explain importance and

process of international marketing.
OR

Explain :
(1) Affecting factors to international market decision.

(2) International market segmentation.

Discuss process and affecting factors to international price

determination.
OR

Explain product life cycle and new product development in

international trade.

Explain distribution channel strageties.
OR

State functions of international distribution channels.

Explain promotion planning with reference to international
marketing.
(a) Sales literature and direct post mail.

(b) Trade fairs and exhibitions.

OR

State methods of international marketing promotion.

Right hand side figures show marks of each question.
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